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"Truth on crowds would hurt us", admits Grand Prix chief 
- Not to mention all the other facts we're not told . . .

· The claimed economic and tourism benefits for the grand prix do not exist
. The Victorian Auditor-General’s peer reviewed cost benefit analysis found the GP is a net loser for Victoria.
· The Victorian A-G recommended an annual cost-benefit analysis be done. The Auditor-General said an economic impact study “cannot address the issue of whether a project is worth proceeding with, hence the need for a CBA (cost-benefit analysis).”

· Economic ‘impacts’ are not economic ‘benefits’. Natural disasters - and the GP - generate an ‘impact’ but these disasters - like the GP - cause a net loss in both economic and financial terms.

· The government’s most recent ‘economic impact’ study has failed an independent peer review
 and there is evidence of inflated patronage figures that don’t match the GP corporation’s accounts.
· Tourism Victoria and the government claimed their recent study showed an “economic benefit” but the consultants themselves (Ernst and Young) were very clear about what they were paid to do, or not do, as follows: “[T]he scope of the Assessment is limited to an economic impact analysis, and as such, it is difficult to make judgements as to whether the event leaves Victoria “better (or worse) off” from a welfare perspective. … To understand whether the Grand Prix delivers net welfare improvements to Victoria, a full cost benefit analysis would need to be prepared…. A cost benefit analysis is outside the scope of the Assessment. (p55)”
· There are almost no ‘branding’ or ‘intangible’ benefits to Victoria according to independent experts. Formula Money, in their “Return on Investment” review
, said the brand exposure of ‘MELBOURNE’ at the 2011 F1GP is valued at only $262,552. (So, we spend $50 million plus to get back a quarter of a million dollars! But ''It would be different if it was private money'', the government might say.
)
· Global TV audience figures from independent ratings agencies
 and The Economist
 indicate around only 16 million viewers watch the Melbourne GP. Warning: GP Chairman Ron Walker has claimed hundreds of millions and even billions of viewers, yet the media have never asked him to substantiate these claims.
· A majority of local businesses surveyed in 1996, 1998 and 2005 either suffered a decrease in trade or experienced no change during the grand prix period.

· The Australian F1 grand prix was voted the least popular of Melbourne’s major events by Victorian hotels and motels. (This was the conclusion of a 2010 survey conducted by a journalism student).
· Plenty of spare hotel rooms on the booking site wotif.com indicate the long claimed tourism bonanza is just another lie. The GP suffers from the well known ‘go away/stay away effect’, where tourists stay away and locals go away because of the noise and disruption.
· The Melbourne F1GP is the only major event that has not used a bar-code, turnstile or similar direct system to accurately record attendances. Attendance numbers for the GP were quoted as fact until the Victorian Ombudsman investigated and found attendance figures are estimated.


 The attendance guestimate comprises a secret number of those issued with free tickets – including 
up to 70,000 locals who received an invitation in their letterbox – and staff and family of the GP 
corporation, all event staff, volunteers, police, schoolchildren (attending with their school), and children 
under 12 years accompanied with an adult. These will boost numbers - and perceived visitor numbers -
without providing revenue.

The GP corporation’s attendance and underlying patronage figures grossly exceed the audited income 
in their accounts. The evidence is the plummeting ticket sales revenue and sponsorship dollars.
· The Grands Prix Act overrules many good laws, ensuring secrecy and unaccountability. Mr Ted Baillieu’s 2010 election promises of “no hidden agenda, no spin, no secrecy” and of “accountability and transparency” have failed.

· FOIs have been denied because disclosure would be “contrary to public interest” and “be likely to expose the Corporation to disadvantage”. The secret and unaccountable GP corporation appears to make many misleading and deceptive claims, which is against Federal trade practices law, specifically the Competition and Consumer Act 2010, S18.

· In F1 there are no Victorian participants, so a major sporting park and hundreds of millions of taxpayers’ dollars are high jacked for this one sporting event.
· The real total of taxpayer funds committed to the grand prix is estimated at $744 million
, when all government subsidies are included – that is, subsidies such as park rental from Parks Victoria, the interest incurred by State Treasury for the cash going into the GP, TAC and VicRoads sponsorship, City of Melbourne, etc and free tickets given away.

· More than 26 million people fly into or out of Melbourne Airport every year. That’s about 505,000 a week
. Do we really need to spend $55m a year to attract a few thousand grand prix fans while other tourists go away or stay away because a grand prix is in town?
Contact Save Albert Park: Peter Logan 0412697074 or Peter Goad 9697932
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